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EXHIBIT 3

Lifeline Offerings

Plan Description Retail Price
Active User Talk & Text*

Non Lifeline $34.25

Lifeline $25.00
250 Minute Talk

Non Lifeline $9.25

Lifeline Free
All plansinclude, at no extra charge: Free Handset; Caler ID; Call Waiting; and
Voicemail. Voicemail calls count against the voice minutes provided by the plan.
Prices for the Active User Talk & Text Plan, the 250 Minute Tak (non-Lifeline),
and the purchase of additional minutes or the text message add-on do not include
taxes or mandatory government fees (where applicable). Although Budget
PrePay must pay taxes or government fees in certain states, these taxes or
government fees are not assessed to Lifeline customers subscribing to the 250

Minute Tak plan.

*The Active User Talk & Text Plan provides for a combined 4000 voice minutes
and text messages. Each text message counts as one minute of voice service.

Plan Additions Retail Price*

Additional Minutes for 250 Minute Talk

50 minutes 5.00

100 minutes $10.00

150 minutes $15.00

Text Message Add-on for 250 Minute Talk** $10.00

* Applicable taxes and government fees are assessed to the above Plan Additions.
**The Text Message Add-on provides 1000 text messages.
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Federal Lifeline Credit $9.25

Service Period for all plans. All airtime (airtime associated with a particular plan,
aswell as additional purchased minutes, text messages or other services), expires
at the end of each 30-day cycle whether subscriber uses the airtime or not. No
airtime (whether associated with a particular plan or purchased separately) is
carried over to the next 30-day period.
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