
 

 

 

Exhibit 2: 

Sample Marketing Brochure (Las Vegas, Nevada)  
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No Contracts • No Credit Checks • No PAYMENTS REQUIRED
The offering is a Lifeline-supported service. Only eligible consumers may enroll in the program and proof of 
eligibility documentation is necessary for enrollment. By law, the Lifeline program is limited to one phone 
per household, consisting of either wireline or wireless service. Lifeline is a government benefit program, 
and consumers who willfully make false statements in order to obtain the benefit can be punished by fine or 
imprisonment or can be barred from the program. Free phones may take up to 10 business days for delivery 
once order is received. Brand and style of phone will vary and are at the discretion of Budget Mobile Lifeline.

FREE MOBILE
P HONE

250 FREE MINUTES
Every Month

Plus
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FREE MOBILE Phone + 250 FREE MINUTESEach Month

Eligibility

FEATURES include
• Voicemail 
• Call Waiting 
• Caller ID
• Access to 911 Service
• Nationwide Coverage

Bonanza Square Shopping Center 
2338 East Bonanza Road, Las Vegas • 702-675-7557

Mission Center 
1350 East Flamingo Road, Las Vegas • 702-641-0177

To apply for Budget Mobile Lifeline service, you MuSt participate in ONE of the following programs and provide proof  
of enrollment:

•  Temporary Assistance for Needy 
Families 

•  Low Income Home Energy Assistance 
Program

•  Federal Housing Assistance  
(Section 8)

•  National School Lunch (free  
program only)

• Food Stamps
• Supplemental Security Income (SSI)
•  Medicaid

There are 2 easy ways to sign up for service:
 Visit a Budget Mobile Lifeline Store
 Order online at www.BudgetMobile.com
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