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Cost-Effectiveness Test Formulas    
 
                                                        
 

Total Resource Cost Test 
The TRC test is calculated using the following formulas: 

 
 TRC Test Net Benefits = GenLAC + T&DLAC + MELAC + PARTLB – PAdmin – PARTLC,  

 TRC Test Ratio = (GenLAC + T&DLAC + MELAC + PARTLB) / (PAdmin + PARTLC), 

where 
 GenLAC = present value of future generation avoided costs over the lifetime of the equipment, 

 T&DLAC = present value of future transmission and distribution avoided costs over the lifetime 
of the equipment, 

 MELAC = present value of future marginal energy avoided costs over the lifetime of the 
equipment 

 PARTLB = present value of participant O&M savings over the lifetime of the equipment, 
incremental capital savings and rebates from utility 

 PAdmin = program administration costs (including rebate).  

 PARTLC = present value of participant O&M costs over the lifetime of the equipment plus 
incremental capital cost of equipment 

 
 
 

 1


	Final - SD 2011 DSM filing exhibits.pdf
	Legislative
	Non-Legislative
	Jen Sanner SD DSM Proposed Tariffs.pdf
	Legislative
	Se_1_02_r03_redline
	Se_5_73_redline
	Non-Legislative
	Se_1_02_r03
	Se_5_73


	Xcel Energy Proposed DSM Plan - Final May 27 2011.pdf
	Docket No. EL11- ___
	Introduction
	I) Overview of Proposed DSM Programs and Benefits
	II) DSM Cost Recovery
	A\) DSM Rate “Tracker” Accounting
	B) Overcoming Utility Disincentives to DSM

	A.) Lighting Efficiency
	1) Program Budget/Rebate Structure
	Rebate Applications

	2)  Marketing Objectives & Strategy
	2)  Marketing Objectives & Strategy

	2)  Marketing Objectives & Strategy
	A.) Ground Source Heat Pump
	Equipment Criteria

	2)  Marketing Objectives & Strategy

	Bill Insert opportunities and the customer-focused EnergyWis
	The Xcel Energy website has heating and cooling pages dedica
	A trade relations manager will communicate program details t
	Contractors will be encouraged to register as participants o
	We will also communicate to our call center phone representa
	Program-Specific Policies
	B.) Residential Home Lighting
	C.)  Consumer Education

	2)  Marketing Objectives & Strategy
	1.)  Program Budget/Rebate Structure
	Planned Customer Notice
	Conclusion






